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when	it	is	not	explicitly	taught”	(this	issue	p.	279).	They	argue	that	the	emergent	practice	of	critique	as	collaboration	is	an	important	consideration,	especially	as	design	anthropology	matures	to	encompass	virtual	design	teams	enabled	by	digital	platforms	that	allow	for	distributed	collaboration.			
In	Closing	Design	anthropology	as	a	practice	has	emerged	over	the	past	few	decades.	While	it	was	not	uncommon	for	anthropologists	and	designers	to	work	together	on	individual	projects,	Murphy	and	Marcus	(2013)	note	that	the	nature	of	these	partnerships	was	often	interdisciplinary,	the	goal	being	to	enhance	the	design	of	“things”	or	to	make	incremental	improvements	or	upgrades	to	pre-existing	products.	“Not	until	very	recently,	however,	has	there	been	much	of	an	attempt	to	formalize	this	relationship	as	a	cohesive	field	of	its	own,	with	a	common	body	of	knowledge,	methods,	and	research	assumptions	shared	by	a	like-minded	community	of	practitioners”	(2013:	251).	Our	intention	for	this	special	issue	is	to	contribute	to	the	ongoing	development	of	design	anthropology	as	a	
transdisciplinary	field	that	not	only	recognizes	and	draws	on	its	roots,	but	also	maintains	its	essential	exploratory	and	experimental	nature	going	forward.	Formalization	of	the	field	comes	as	a	result	and	articulation	of	informal	exploration	and	experimentation.		In	closing,	we	want	to	take	this	opportunity	to	offer	our	sincere	thanks	to	our	authors	and	reviewers	for	their	untiring	efforts	and	commitment	to	seeing	this	project	to	completion.		We	hope	this	collection	of	articles	will	provide	inspiration	to	anyone	who	feels	drawn	to	explore	beyond	the	boundaries	of	their	native	discipline,	to	those	who	are	looking	for	a	path	to	a	holistic	understanding	of	the	collective	challenges	we	face	in	contemporary	society.			
	
	
	
	
	
	
	
	
	
	
Journal	of	Business	Anthropology,	7(2),	Autumn	2018		
	162	
References	Clarke,	A.J.	2018b.	“Introduction.”	In	Design	Anthropology:	Object	
Cultures	in	Transition,	Clarke,	A.J.	(ed.),	xv-xxv.	New	York:	Bloomsbury.	Forlano,	L.	2017.	"Posthumanism	and	Design."	She	Ji	(1),	16-29.	 	Miller,	C.	2018.	Design	+	Anthropology:	Converging	Pathways	in	
Anthropology	and	Design.	New	York:	Taylor	and	Francis/Routledge.	https://doi.org/10.4172/2332-0915.1000198	 	Otto,	T.	and	Smith,	R.C.	2013.	"A	Distinct	Style	of	Knowing."	In	Design	
Anthropology:	Theory	and	Practice	Gunn,	W.,	Otto,	T.,	&	Smith,	R.C.	(eds.),	1-29.	New	York:	Bloomsbury.	 	Wasson,	C.	2000.	"Ethnography	in	the	Field	of	Design."	Human	
Organization	59(4),	377-388.	https://doi.org/10.17730/humo.59.4.h13326628n127516	 	
	
 	
Christine	Miller,	Ph.D.	is	a	researcher	and	educator	working	at	the	intersection	of	anthropology,	design	and	business.	Her	ethnographic	study	of	process	formalization	and	the	relationship	between	innovation	and	formalization	at	a	Tier	One	automotive	supplier	focused	on	the	social	and	organizational	dimensions	of	innovation	processes.	As	a	design	anthropologist,	her	work	is	explicitly	interventionist	and	transformative,	which	allows	her	to	engage	in	all	phases	of	the	design	process.		Her	research	interests	include	socio-technical	systems	and	the	ways	in	which	sociality	and	culture	influence	the	design	and	adoption/adaptation	of	new	products,	processes,	and	technologies.	She	is	also	interested	in	communication	and	knowledge	flows,	especially	between	diverse	groups,	and	collaborative	innovation	networks	(COINs).	Chris	is	currently	a	Co-PI	on	an	NSF	study	of	Ethics	in	STEM	research	(“A	Bottom-Up	Approach	to	Enhancing	a	Culture	of	Responsible	Research	and	Practice	in	STEM”	NSF	Award	#1635661).			
Emilie	Hitch	has	worked	with	advertising	agencies,	Human-Centered	Design	labs	and	strategy	groups	dedicated	to	cultural	change	all	over	the	world	with	Thinkers	&	Makers.	She	has	led	ethnographic,	innovation,	and	strategic	planning	projects	for	many	industry	clients	such	as	Nike	Bauer	and	Land	O’Lakes,	as	well	as	NGOs	such	as	The	University	of	Minnesota,	The	Quetico	Superior	Foundation,	and	growers’	associations	across	the	world.	From	designing	a	new	way	to	engage	with	the	public	for	the	Minnesota	Department	of	Transportation	to	co-creating	a	new	model	of	philanthropy	with	Eat	for	Equity,	her	work	is	always	rooted	in	anthropology,	strategy	and	the	common	Good.	A	graduate	of	Yale	and	the	London	School	of	Economics	with	degrees	in	anthropology,	Emilie	also	holds	a	master’s	degree	from	the	Humphrey	School	of	Public	Affairs	at	the	University	of	Minnesota.		
